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Health and Physical Education, Levels 7 and 8
Overview
In this summative group project, students work together to create a mental health awareness campaign targeted at reducing stigma and promoting help-seeking behaviours within their school or community.
Over week 3, as part of the example teaching and learning unit, 8.10 Health and wellbeing project: Mental health awareness, students will collaborate to design, prepare and present their campaign idea to the class, with a focus on message clarity, effectiveness and relevance.
Each group will deliver a 5-minute presentation to showcase their campaign, providing a rationale for how their approach addresses stigma, encourages empathy and fosters supportive community behaviours.
Curriculum connection (Victorian Curriculum F–10 Version 2.0 Health and Physical Education) 
The assessment focuses on the following achievement standard sentences for Levels 7 and 8:
Students analyse the effectiveness of assertive communication strategies, protective behaviours and help-seeking strategies applied online and offline (interacting with others).
They analyse health information and messages to propose and design strategies that can enhance their own and others’ health, safety, relationships and wellbeing.
Assessment task
This example assessment task is designed to be completed in groups in 1 lesson. During week 3, students work in small groups to design a campaign aimed at raising mental health awareness, reducing stigma and increasing help-seeking behaviours.
The campaign must be tailored to a school or community audience, using language and visuals that will resonate with their target group. Each group explains how its campaign promotes a supportive culture, breaks down stereotypes around mental health and provides information on available resources for help and support.
Resources required
Mental health awareness content: Provide access to credible sources such as Beyond Blue, Headspace and local mental health organisations to research stigma and help-seeking behaviours.
Community wellbeing campaign project on mental health teacher assessment table (at the end of this document).
Design tools: Offer access to creative tools like Canva, Google Slides, Adobe Spark and poster-making software to develop campaign visuals and materials.
Presentation supports: Provide examples of effective campaign presentations and access to tools like PowerPoint, Google Slides or video-editing platforms for creating engaging showcases.
Reflective planning table: Supply the ‘Student planning and reflection table’ for campaign development, including questions that encourage empathy, relevance and actionable messaging.
Instructions
Each group will undertake the following tasks.
1. Research and plan
Thoughtfully gather and analyse information from credible sources on mental illness stigma and help-seeking behaviours. Take time to understand the experiences and challenges people face and review current mental health campaigns to identify messaging that resonates with empathy and compassion.
2. Design the campaign
Develop key messages, visuals and materials to convey the campaign theme. Students can choose a medium such as digital slideshows, flipbooks, short videos or GIFs, collages, storyboards, mind maps, podcasts or voice recordings, interactive posters with QR codes, photo journals or comic strips. The campaign should effectively address health, safety, relationships and wellbeing.
3. Present
In a 5-minute presentation, each group will explain its campaign concept, message strategy and expected impact on the school or community. Presentations should detail the specific approach to reducing stigma, promoting empathy, encouraging positive help-seeking behaviours, and enhancing health, safety, relationships and wellbeing.
Assessment and moderation
This project should be assessed using clear and transparent criteria based on the ‘Student planning and reflection table’ at the end of this document. This will be given to students at the start of the task to guide planning, design and presentation.
The completed table should inform teacher assessment, which will evaluate message clarity, relevance, creativity and overall campaign effectiveness on a teacher-generated summative rubric based using the relevant sentences of the achievement standard.
The suggested connections between the campaign requirements and relevant achievement standard sentences are outlined below. 
· Achievement standard sentence 4:
· Students analyse the effectiveness of assertive communication strategies (requirements 1 and 5)
· ... protective behaviours and help-seeking strategies (requirements 4 and 6)
· ... applied online and offline (interacting with others) (requirement 4 and 6).
· Achievement standard sentence 5:
· They analyse health information and messages (requirements 2, 3 and 6)
· ... to propose and design strategies (requirements 4 and 6)
· ... that can enhance their own and others’ health, safety, relationships and wellbeing (requirements 2 and 6).
Students have voice and choice to document their work in workbooks or through a medium of their choice, such as a slideshow, poster, video, podcast, storyboard or interactive tool, fostering creativity and ownership.
To ensure fair and consistent evaluation, teachers will moderate scores across groups, supported by peer feedback on the clarity and impact of each campaign’s message.
Formative assessment rubrics 
Teachers may develop their own formative assessment rubrics using the VCAA Guide to Formative Assessment Rubrics, which provides advice on how to develop formative assessment rubrics linked to the Victorian Curriculum F–10 Version 2.0. This advice will assist teachers to identify the learning level of each student based on evidence of what the student knows and can do, and to understand what each student is ready to learn next. 
To complement the Guide to Formative Assessment Rubrics, the VCAA has published 9 online professional learning modules, which can be accessed from the same webpage via the ‘Develop your own formative assessment rubrics’ link. Teachers can use these modules to develop, assess and review a formative assessment rubric, including designing a task to gather evidence of learning in the classroom. Schools may use these modules to support a consistent approach to understanding and using formative assessment rubrics.
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Appendix: Student planning and reflection table
Community wellbeing campaign project on mental health
	Planning and reflection
	Evidence

	Tick the campaign requirements as you develop your plan, and write a reflective comment.
	List any evidence that shows you have achieved these requirements.


	1. Message clarity
Our campaign’s message is:
· clear and easy to understand
· accessible to the intended audience
· articulated in an effective and/or engaging way.
	

	Reflective comment:

	2. Relevance to mental health
Our campaign:
· addresses mental illness awareness
· emphasises the importance of challenging stigma
· demonstrates insightful understanding of mental health.
	

	Reflective comment:

	3. Analysis of mental health information
Our campaign:
· uses relevant mental health information
· reflects a deep analysis of credible sources
· integrates insights about the research to inform and enhance the focus.
	

	Reflective comment:

	4. Promotion of help-seeking
Our campaign:
· strongly encourages protective strategies and supports help-seeking behaviours
· designs comprehensive communication strategies for this
· effectively proposes these strategies to the intended audience.
	

	Reflective comment:

	5. Creativity and engagement
Our campaign:
· has visually engaging and memorable elements
· is highly appealing and impactful to the intended audience
· demonstrates exceptional creativity.
	

	Reflective comment:

	6. Promotion of health, safety, relationships and wellbeing
Our campaign:
· promotes health, safety, relationships and wellbeing (4 focus areas)
· promotes these focus areas in an insightful and effective way
· uses compelling, actionable strategies and messaging in this promotion.
	

	Reflective comment:

	Final self-reflection:
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